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表１　 Botsman and Rogers（2010）が考えるシェアリングのタイプ
所有権移転なし 所有権移転あり
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Problems of Sharing Services in Japan
Osamu SAKAI 
Sharing businesses in Europe and United States have shown a rapid 
growth. These markets are expanding in the various services. In the future, 
these markets are expected to continue growing steadily. In accordance with 
the global trends, sharing businesses in Japan have emerged. However, when 
compared to the situation of foreign countries, growth of sharing business 
market in Japan is slow. Even though it is a valid business, our recognition 
of sharing business is low level. 
It is important to identify the factors that inhibit the growth of their 
markets.
First of all, it began to organize the type of sharing and sharing business 
by previous research. So, following two points have been defined. First, by 
the network technology, underutilized assets of individuals will be able to 
sharing. Second, by the sensing technology, sharing business is dramatically 
more efficient.
Then, cause that is delayed the growth of the market in Japan has been 
discussed. The important matter is the risk in the Internet transactions. In 
according to previous researches, Japanese have a lower confidence level 
than American. Therefore, the psychological resistance to be sharing 
probably exists. Furthermore, the psychological resistance to be shared 
something prevents the spread of sharing businesses in Japan.
We concluded that problems of sharing business in Japan are, not the 
business models, the psychological aspects of consumers.
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